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Gerry Ramm, also known to friends and 
acquaintances as Rambo, loves a challenge. 
His most recent professional challenge begins 
when he assumes the leadership of Spirit® 
Petroleum after long-time Spirit® President 
Vera Haskins retires in December 2016. 
Thanks to years of frugal, careful management, 
the company is in fine shape, and Ramm 
wants to expand its services to licensees 
in new and innovative ways in the coming 
months and years. 

Haskins has led the company since its inception 
in the early 2000s, and Ramm has great respect  
for her and her accomplishments with Spirit®.  

“Through her dedicated leadership,” he explained, 
“she has taken the company from a mere concept 
to a high profile brand with a great financial 
footing. My challenge is to take the company to 
a new level while retaining the core values that 
Vera has established.”

Ramm is no stranger to company leadership 
himself. In 1982, when he was only 26 years old, 
he bought Inland Oil, the Ephrata, Washington, 

company that his father had founded in 1946. 
Originally, Inland was a small Shell wholesale 
operation with an even smaller retail component. 
Having worked in every aspect of the business 
for several years prior to the purchase, Ramm 
decided to expand the retail side. By the time he 
sold the company in 2008, it had grown from 
a family business with four employees to one 
employing 125 people and handling up to 50 
million gallons of product each year. He had 
added a propane company and converted full-
service stations to convenience stores, three of 
which included Subway quick-serve franchises. 
He continued with the company in a transitional 
consulting position until 2011.

A year after purchasing the family business, 
Ramm became involved with both the Western 
Petroleum Marketers Association (WPMA) 
and the Washington Oil Marketers Association 
(WOMA), just as the two organizations merged. 
Serving that year as a convention chair for 
the organization’s first-ever convention in 
Washington, he eventually became the president 
of Washington’s state association in the early 
1990s. He was also selected to serve as WPMA’s 
president in 2002. Additionally, Ramm has 
served on councils for major oil companies, 
including the Shell Oil lubricants council, Pacific 
Northwest Shell jobbers council, and the Conoco 
jobbers council.

Through his affiliation with WPMA, Ramm 
was selected to serve as Washington’s delegate 
to the PMAA board. While serving, he chaired 
both the Lube Oil and Motor Fuels committees. 
After a brief hiatus from 2000 and 2005, during 
which he returned to WPMA to serve on that 
organization’s executive committee, he rejoined 
PMAA to become the western regional chairman. 
His service with PMAA includes chairing several 
committees and serving in every executive position, 
including his selection as PMAA chairman in 2010.

Since then, Ramm has been busily promoting 
and working for PMAA and the petroleum 
marketing trade that he passionately supports. 

He continued to serve on the PMAA executive 
committee until 2014 and spent two years (2012-
2014) as the co-chair of the small business PAC, 
raising funds to support legislation favorable to 
petroleum marketers and distributors.

What more, you may ask, could such a tireless 
advocate for his trade do? After his brief 

“retirement,” during which he enjoyed time 
with his wife Mona, six children, and two 
grandchildren, Rambo is back, this time 
leading the company that he helped to bring 
into existence. “I love a challenge,” he shared 
recently. “I was working with PMAA when 
Spirit® Petroleum was first conceived, and  
I have a strong belief in the company and its 
mission. The opportunity to lead the company 
is one I just could not pass up.”

He has many ideas for expanding services for 
licensees and for more closely aligning Spirit® 
with PMAA and its broader mission. One area 
he wants to explore is licensee retention. “The 
Spirit® brand is one that improves a licensee’s 
image and stature,” he explained. “Once a 
licensee’s image improves, one of the large 
oil companies usually comes in, offers the 
licensee money to switch to their brand, and 
then we’ve lost that licensee. I want to find a 
way to make it worth that licensee’s while to 
stay with us.”

He sees licensee retention and growth 
as the means to propel Spirit® to even 
greater success. “The company is a valuable 
marketing tool for its licensees, and we need 
to continue letting potential licensees know 
all they have to gain from an affiliation with 
our company,” he said. “Even as we examine 
new things, new ways to bring in those new 
people, though, we will continue to keep our 
current licensees in mind.”

In five years, he envisions an even stronger 
Spirit® Petroleum, with a track record of 
licensee retention and expansion built on the 
proven value of the Spirit® brand. He sees a 
bright future for the company that embodies 
the trade that he loves.

State Executive Profile
Ryan Hanretty, Executive Director, 
California Independent Oil Marketers 
Association (CIOMA)

In July 2016, Ryan Hanretty became the executive director 
of the California Independent Oil Marketers Association 
(CIOMA). A Sacramento native who graduated from 
Sacramento State in 2006 with a degree in government 
and political science, Hanretty has spent the last ten years 
working with California legislators on policy development. 
One of his primary focuses has been in drafting energy and 

natural resources policy, so leading the management team 
at CIOMA feels like a natural fit.

Hanretty already has a pretty impressive résumé. 
Beginning his career in energy policy with California 
State Senator Jim Battin, he served first as the senator’s 
legislative aide, analyzing energy issues in the state 
and updating the senator. He was then selected as 
Battin’s legislative director, working to get the senator’s 
legislation through the final months of Battin’s service  
in fall 2008 and winter 2009 and managing the staff  
and operations of Battin’s office in Sacramento.
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When Battin left office after the 2008 session, 
Hanretty continued to serve the Republican 
Office of Policy in the California State 
Assembly. Working with all 29 Republican 
Assembly Members, he coordinated with the 
staff in leadership on policy issues important 
to California.

His work in Sacramento brought him to 
the attention of then-State Senator Jeff 
Dunham, who selected Hanretty to be a 
member of his staff in Washington, DC, after 
Dunham’s election to the U.S. House of 
Representatives in 2010. Hanretty served as 
the Congressman’s legislative assistant for 
more than two years, researching, drafting, 
and monitoring legislation in areas that 
included agriculture, water, energy, natural 
resources, and trade.

Hanretty returned home to California in 2013, 
working this time with Assemblyman Travis 
Allen as the legislator’s capitol director. During 
his tenure with Assemblyman Allen, he was 
also selected to serve as the chief of staff.

Coming as he does from a strong background in 
both California and national political processes, 
Hanretty brings valuable experience to CIOMA. 
His knowledge of the energy and trade issues 
confronting the state and his ability to work 
well with the legislators and capitol staff give 
him advantages that will work well for the 
petroleum marketers and convenience store 
owners whom he serves. He has taken as his 
primary mission fending off bad legislation and 
creating and supporting good policies in areas 
that affect CIOMA and its members.

Hanretty sees the petroleum marketing area as 
a great industry with wonderful people. “Most 

of our members are running small businesses, 
many of them family-owned operations,” he 
said. “That makes the policies that are proposed 
have a deep impact on communities and 
people’s personal lives. I see ways that I can 
help steer those conversations and the policies 
that will apply to California’s economic engine.”

“We are the California petroleum marketers’ and 
convenience store owners’ voice in Sacramento,” 
he explained. “But more than that, we are 
working for policy that will eventually affect 
petroleum marketers nationwide. A lot of 
national trends start right here in California, 
and it’s a good idea for other associations to pay 
attention to those trends. We intend to set a 
course that others can follow.”

Those of us at Spirit® Petroleum welcome Ryan 
and wish him well in his new role with CIOMA.
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On May 26, 2016, Federal Heath celebrated its 
115-year anniversary – the business has been 
serving its clients for longer than any other sign 
company. With decades of leadership in the areas 
of electrical advertising, patents and product 
innovation, advancing production methods, 
business imaging, and more recently, turnkey 
visual communication, this long-standing partner 
of Spirit® Petroleum is no longer merely a “sign 
company.” To reflect its expanded services, the 
business is now known as Federal Heath, a visual 
communications company.

“Signage today, as in the past, tells what 
each business or enterprise has to offer in 
a sophisticated, eye-catching, colorful, and 
easily remembered way,” a Federal Heath 

representative recently explained, “so that 
many professionals now say that signage 

‘brands the environment.’ It lets all who see 
it entrust their patronage to the right choice, 
connection, and source.”

The professionals at Federal Heath use their 
understanding of signage and its impact on 
human behavior, as well as state-of-the-art 
materials and methods of fabrication, to 
provide high quality imaging products to Spirit 
licensees, delivering value-added services 
and continuous improvement through Lean 
Manufacturing.

Spirit® Petroleum is proud that Federal Heath 
continues to provide imaging products to 

our licensees. One of Spirit®’s most trusted 
partners, Federal Heath leads the way in digital 
imaging and signage.

For more information about Federal Heath 
signage products or to place an order, contact: 

Mike St. Onge 
800-284-3284 (ext 14) 
mstonge@federalheath.com
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“In all of our cases, the new Spirit® image was a considerable upgrade in 
appearance for our unbranded sites, and our dealers were very pleased 
with the look.” – Dutch Oil

“All of our dealers like the new image and want it for their own outlets 
now,” a representative with RSI Petroleum in California recently shared. 

“The new design is even giving me the opportunity to extend a few 
contracts because, as it turns out, the materials for the updated image 
cost less than those for the previous design.” 

New Design for Spirit® Makes a Splash
Here are some photos and comments from some of the first marketers to 
use the new Spirit® canopy look.
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