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SPIRIT® PETROLEUM announces new Test Drive Program

NEW HOPE, PA (September 20, 2010) – Spirit® Petroleum announces the Spirit® Test Drive Program, the newest addition to the company’s flexible menu of services designed to meet the needs of petroleum marketers.

“Spirit® Petroleum was created to help marketers thrive amid the continuing challenges of the oil industry,” notes Vera Haskins, company President. “We at Spirit® fulfill that mission by constantly seeking new ways to respond to marketers’ individual concerns.” 

To that end, Spirit® developed the Test Drive Program to help visualize how a prospective site will look as a Spirit® branded station. Marketers send digital photos of the proposed location to Spirit®.  The graphics group then creates a new digital image replacing signs, canopies, pump skirts and other design elements with the proud Spirit® eagle logo and patriotic red, white and blue color scheme to show how the site would appear when converted to the Spirit® brand.

“Our staff readily works with licensees to obtain the “before” picture that will make an “after” picture best serving their needs,” explains Haskins.  “And the images produced by the Test Drive Program can be used in many ways. For example, licensees frequently must apply to zoning boards or other local permitting agencies for approval for a new site. Test Drive photos can be included in such applications.”  Test Drive photos are also useful in helping licensees determine the best imaging solutions for sites with nonconforming elements such as multilevel canopies or unusually shaped buildings. And Test Drive photos can be used to communicate the final look of the site to installation professionals during the conversion process.

The service is currently available at no cost to Spirit® licensees. “The marketers are our first concern,” states Haskins.  “Our daily goal at Spirit® is providing flexible, affordable ways to help licensees across the country succeed. We think the Test-Drive Program is an excellent tool that marketers can use to help present the case of Spirit® to their customers.” 

Spirit® is a nationally recognized petroleum brand managed by marketers and owned by the non-profit Petroleum Marketers Association of America (PMAA). Spirit® is committed to redefining independence for the American petroleum marketer. Spirit®’s minimal requirements, affordable fees and flexible business solutions give businesses of all sizes the control they need to complete aggressively in today’s tough environment. Spirit® offers a sophisticated, patriotic brand image that inspires loyalty and confidence in consumers nationwide. For more information, visit www.SpiritPetroleum.com or call (215) 345-4119.
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